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Email and internet

Possibly the solution to the DM dream 
of cheap, segmented, personalized
and instant communication with full,
instant reporting.
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Stats
• 450 million internet users in the world 
- 56% of these are regular users

• 34 Million people have access in UK
- 57.2% of the UK population
- 69% have broadband

• spend 10 hours a month on line

Neilson Net ratings
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Stats

• Just under two thirds of adults in the UK 
gave money to charity in 2003

• Totalling £35 Billion

• The average monthly donation was £12.32

Office of National Statistics
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So why aren't they giving online?
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Online audience

• Higher than average income
• Busy active lives – time poor
• Expect personalisation and options
• Expect good service, fast response and 

instant response
• Read email before snail mail
• Demand information
• Give higher than average gifts
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Basic Rules

• Informative website
• Match online brand to offline image
• Collect names and emails
• Links on EVERYTHING
• Online donate options on all offline
• Offer every way to give
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Basic Rules

YOU HAVE 10 SECONDS
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Donate

Sign Up

Many ways
to give



Sue Fidler



Sue Fidler



Sue Fidler



Sue Fidler



Sue Fidler

But they still aren’t giving…
as much as we expected



Sue Fidler

39% 37% 37%

23% 20%

15%

9%

Donated
Online

Donated
Offline

Petition
Online

Refer
Friend

Vol.
Offline

Vol.
Online

Petition
Offline

More than 50%
said they would
NOT have taken
further action if
they had NOT

first visited the
charity web Site

Kellogg Foundation
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dM Ask
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dM Ask Reminder
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dM Ask ReminderTeaser
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dM Ask EMAIL 
Reminder

EMAIL 
Teaser
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dM Ask
EMAIL 
Teaser

EMAIL 
Reminder

Online users open email before post
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dM Ask
EMAIL 
Teaser

EMAIL 
Reminder

Online users open email before post

1p 1p
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Make sure your URL is on 
your donation asks and responses
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Ask Users what they want

• Offer donations online
• Ask donors if they want post
• Ask if they prefer to give online

Basic Donor Choice - ONLINE
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dM Ask
EMAIL 
Teaser

EMAIL 
Reminder

Magazine

Donate
on

website

Email 
newsletter

Above
the line TV

Story
on

website
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Upgrade Campaign

• Launched in magazine
• Supported by email
• button banner on members site
• 42% of responses before dM started 

were made online
• average upgrade online was 

36% higher than offline

Greenpeace
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Integrate 
On and Offline

Campaigns
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Integrated 
Communications

Plan
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Integrate

• Check what comms ALL departments
are doing

• Plan timeframe to include:
• organisational material (annual report)
• offline magazines
• offline dM
• email newsletters
• campaigns

• Synchronise comms and asks



Sue Fidler

sue@suefidler.com
07889 350285

www.suefidler.com


